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BOTTOMLESS CLOSET
MISSION AND VISION

The mission of Bottomless Closet is to help disadvantaged New
York City women become self-sufficient through a comprehensive program
that begins with business attire and interview preparation and continues with
professional development, financial management and personal enrichment.
Using the model of women helping women and our network of dedicated
volunteers, Bottomless Closet enhances our clients’ self-esteem and
self-confidence in order for them to enter and succeed in the workforce and
improve the quality of their lives.

To achieve its mission, Bottomless Closet provides the following:
One-on-one assistance in resume preparation, interview techniques and
presentation skills to women seeking employment
The opportunity to select interview-appropriate clothing from Bottomless
Closet’s boutique
An educational curriculum delivered by experts in their respective fields that
emphasizes workplace skills and personal enrichment.

Our vision is to play an integral role in the success of our clients as

they strive to transform the vision for their lives. As such, we want to be the
tangible, human connection between women and work—providing the programs
they need and acting as advocates for them in achieving self-sufficiency. Our
success in accomplishing this vision will be the positive impact on our clients,
their families and future generations.
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We are a Bigger, Better, Bottomless Closet, by the numbers as well as by
all other measures, thanks to the generosity of all of our supporters and
friends. 2010 marked the start of our 2nd decade and our growth this past
year, once again, was unprecedented. We saw close to 3,000 clients for
one-on-one appointments with coaches and provided over 40,000
business appropriate garments. Our volunteer hours surpassed 10,000
including the time our volunteers spent

presenting workshops and hosting special

events. Total active volunteer numbers reached “

well over 200. Clients gained employment in

record numbers and we added significant

programming to an already rich curriculum offering. We conducted

over 100 workshops and had a graduation class of clients who

attained certification in Professional Development and Financial

Management. And, at the heart of this growth, our core commitment

remains the same: our unyielding faith that by enabling our clients to

gain the self-esteem and skills necessary to “ace” that interview, they

can realize their potential and ultimately their dreams.

We want to thank all of the corporations that have been so generous. Career Days offer a
valuable glimpse into the real world of work from those who “walk the walk” and “talk the talk”.
The advice that these professionals impart is truly practical and insightful. In addition, financial
support from corporations and foundations has enabled us to not only enhance but expand
our programs and services.

Our partnerships with professional associations and businesses have provided us with greater
exposure to new audiences and the opportunity to mutually expand our bases in a multitude
of ways.

Our donor base has also grown substantially as has their generosity. And it is you, our donors,
who deserve our utmost appreciation as we couldn’t do what we do without you. You are the

catalyst that enables us to ensure our mission and the foundation upon which we stand strong
and secure.

And last, but certainly not least, we couldn’t function without the thousands of clothing donors
who provide the basic elements that are critical to creating that first impression for our clients.
The transformation in appearance is the first step in the process of gaining self-confidence. It is
the first step for our clients to begin to view themselves differently. The first step to a belief in

a new life. And it is in that new life, in which you have played such an important part.

Mire /a,,wf



Kendall Farrell Executive Director

As the economy begins to rebound, Bottomless Closet provides an
interesting marker of change. In 2010 we saw a 30 percent increase in
women accessing Bottomless Closet’s support and assistance in their
transition into the workforce. Ultimately, this indicates that an increasing
number of New York City women are being offered job interviews. These
employment opportunities are spread across a variety of industries,
including health care, education, business, communications, real estate
and customer service.

Bottomless Closet’s greatest impact is behind-the-scenes in the guidance
and preparation of each woman to help put her best foot forward. Each
day women walk through Bottomless Closet’s doors eager to start work, often embarrassed by
their dependence on public assistance. Many women are apprehensive, dejected, and hesitant
to look us in the eyes, shake our hands or return a smile. Despite the uncertainty, they are
motivated to do

better for themselves

and their families. “
What happens at

Bottomless Closet is

truly an extraordinary
transformation.

It goes well beyond putting on a suit, selecting a pair of shoes and sporting a trendy handbag.
Bottomless Closet prides itself on providing a refuge, offering the respect, encouragement and
professional guidance that all women deserve. Women connect one-on-one with a Bottomless
Closet volunteer, who creates and cultivates an environment that empowers the client and builds
her self-confidence and self-esteem. Therefore, the clothes are not the raison d’étre but a
representation of the possibilities; the professional image that is reflected in the boutique mirror
starts the transformation and allows women to see the possibility of a future of success, self-
sufficiency and triumph.

The outcomes are astonishing. Nearly every woman we see indicates that the support and
guidance she receives at Bottomless Closet is a critical piece to her success in the interview.
Furthermore, Bottomless Closet has conducted hundreds of follow-up interviews with clients
and has found that a majority have been hired. Through gainful employment women are able
to navigate the transition from unemployment and public assistance and to take the first steps
toward self-sufficiency for themselves and their families.

| hope that you will take some time to review our 2010 Annual Report. It includes more
information on the services we offer, demographics of the women we serve and additional
information about Bottomless Closet that | hope you will find compelling. We are profoundly
grateful for your continued support and generosity.
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It is so uplifting to have this
type of help getting back
on my feet. Walking out the CEINCL
door feeling confident and
beautiful is priceless.

| would really like to thank

the volunteer who helped me
because she made me
understand what "professional”
was all about. She gave me

the strength | need to take on
the interview!

@6 The environment is very friendly and
everyone is so helpful. | am leaving
feeling like a different person. 99

@0 The true beauty of this place is
that you don’t feel poor... you feel
privileged. 99




Client Services & Programming i i

Since our first appointment in 1999, Bottomless Closet has served

more than 15,000 women. This year we started a comprehensive

initiative to gather more information about those women. Our

volunteers reached out to all of the clients who came for a pre-

interview appointment. This outreach program continues to improve

the data we have on client job searches and employment. It has also

deepened our relationships with our clients who have returned to

Bottomless Closet for follow-up services and post-hire appointments at a 160 percent increase from
2009. Of the clients we were able to reach through the phone follow up program, 60 percent were
hired and we learned that 24 percent are still looking for employment.

REFERRAL PARTNERS:

The 80 agencies that referred clients to Bottomless Closet in 2010 serve a diverse population of
disadvantaged individuals throughout NYC and made a record number of referrals in 2010.
Forty-five percent of the client referrals made to Bottomless Closet in 2010 were made by the
following three agencies:

cducation cxtraning . Arbor Education and Training is a leading provider of workforce
development services nationwide. Their goal is to prepare unemployed and under-employed
individuals for high-demand industries. Many of the clients who come to Bottomless Closet from
Arbor are in Human Resources Administration sponsored Back-to-Work programs that are geared
to return unemployed individuals to the workforce.

works
@ : BronxWorks helps individuals and families in the Bronx improve their economic and

social well being. They supply meals and maintain a food pantry; place people living in shelters into
permanent housing and provide homeless-prevention services to at-risk individuals and families; help
children and their parents through every level of education, from assistance with after-school
programs, GED preparation and college applications and funding; and provide job-readiness or

skills training to over 1,500 individuals annually.
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2| become self-reliant. Services offered include employment training and placement, life-skills

L [P Help USA provides housing and support services to help the homeless and others in need
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iES education, childcare and domestic violence counseling.

In addition to accepting referrals from partner agencies, Bottomless Closet is involved in outreach
directly to the constituents our partners serve. We have attended Resource Fairs at Sanford Brown
Institute and Monroe College to inform and educate students about Bottomless Closet and the
services we offer. Bottomless Closet volunteers are also available to conduct workshops offsite

for partner agencies that have larger groups of constituents. Topics covered have included dressing
for interviews, resume writing and interview preparation.
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@6 These are very nice women and just full of life—they CLOSET
made me smile and | don’t really smile very often.
All | can say is good job and keep up the good work! 99
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Career Days provide opportunities for our clients to visit businesses where they can learn about new
industries and job positions they might not have considered as career paths. Nearly 100 clients
participated in Career Days at companies including Charles Schwab, Goldman Sachs, Standard &
Poor’s and NBC. While these experiences vary in structure, they all provide an opportunity for
clients to participate in resume-writing workshops and mock interviews with professionals. Often,
clients are given a tour of the corporate offices and then participate in a discussion about career
opportunities in that particular industry. Some companies invite clients to “shadow” an employee to
see first-hand the kind of work expected from a specific position in a specific field.

| just hope that this
organization is always around
because you give us women
the courage and strength and
self respect to go out there
and try again without being
ashamed of our race, religion
or looks.

@6 / really enjoyed my visit, you are
worth your weight in gold. You
cared during a time when | have
magically been transformed into
a case number. You remembered
that there is a heart and soul
attached to my case number. 99
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From day one over 10 years ago, Bottomless Closet has
offered educational workshops to address the challenges
associated with searching for employment and entering
the workforce, managing personal finances on a fixed
income and balancing the demands of work and home.
Some highlights for 2010 include:

Professional Development

Bottomless Closet introduced an Intensive Job Search
Program which was completed by 15 clients. The three-
part program teaches participants to create an electronic
resume and to customize their resume to their job search.
The program pairs each participant with a job search
coach who teaches them online job search skills and
coaches them through the search.

This year, nine clients successfully completed the New

Program Curriculum and graduated from the Professional Development Series. The criteria for
graduation included six core workshops on topics such as Conducting a Successful Job Search,
Communication Skills and Business Etiquette as well as four elective workshops on topics including
Time Management, Customer Service and Networking.

interviewing women received complementary hair care
services including a cut and styling and were given hair

care products suited to their needs.

Financial Management Series

We added a new workshop on financial milestones and
setting goals for each of life’s decades to our extensive
Financial Management curriculum now in its ninth year.

Personal Enrichment

Nineteen clients attended a performance of La Bohéme
at the Opera Manhattan Repertory Theatre. After the
performance, clients participated in a discussion with
the entire cast.

The
Christopher
Stanley
Salon pro-
vided a day
of beauty to
15 clients.
Recently
hired and

4
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Bottomless Closet distributes surveys at the
close of every workshop. Of the surveys that
we collected in 2010, 98 percent of clients
found the speaker excellent, 97 percent found
the materials excellent, 98 percent of clients
found the subject matter excellent and 98
percent found the seminars helpful.

8 / /earned that |
can choose to
switch paths....
to take the road
less traveled and
get out of my
comfort zone. 99

Coaching
Room

@® Lvery girl loves
a makeover! 99
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Volunteerism

The number of hours Bottomless Closet volunteers
donated in 2010 also got BIGGER and BETTER—
approximately 12,000 hours of service! Volunteers
provide direct client services, professional expertise,
business operations and fundraising support. Day after
day that means:

Working one-on- “

one with clients to
select business
appropriate clothing,
review resumes and
provide interview
preparation

Professional experts
in their field
conducting workshops on a wide variety of topics

Coordinating clothing drives to ensure that the boutique is well supplied with women’s business
appropriate clothing and accessories

Sorting through the donations, organizing the boutique and managing the inventory space

Making follow up phone calls to clients to check in on their employment status and offer addi-
tional services and support

Acting as mentors to clients in professional and financial capacities

We are deeply grateful to all of our corporate partners who support us. Here is a look at
how a few of them help Bottomless Closet.

B BNY Mellon is a long time supporter, conducting resume and interview workshops for our clients,
holding clothing drives and organizing inventory; in addition BNY Mellon is one of the biggest
supporters of our annual spring luncheon.

B Goldman Sachs, a relatively new partner, has quickly become involved in all aspects of our
organization. We have recruited some wonderful volunteers at their on-site volunteer fairs, they
host clothing drives and hold Career Days. e

B The WNBA’s New York Liberty has generously
donated autographed items for silent auctions and
game tickets for our clients. Some of the players from
the Liberty have come to our offices and worked with
clients during their pre-interview appointments as
part of their WNBA Cares Week of Service. One of
the most creative ways that the Liberty supported us
was by hosting a drive for large size shoes at one of
their home games.
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Bottomless Closet could not exist without business-appropriate clothing.
Thank you to the following partners who held clothing drives and/or made retail

donations in 2010:

AREW Charitable Fund

Bessemer Trust

Blank Rome LLP

BMW

BNY Mellon

Calvin Klein

Citigroup

Cornell Professional
Women’s Group

Deutsche Bank

ESNA

FOX Rothschild, LLP

Goldman Sachs

The Gotham Women's
Networking Group

Hospitality Sales and Marketing
Association International
(HSMAI) Greater New York
Chapter

The Jones Group

kate spade

Kids Korner Preschool

Limited Brands

M Booth & Associates/JCPenney

The Moody’s Foundation

MSC Industrial Direct

Neilson

Paul, Hastings, Janofsky &
Walker LLP

Piazza Sempione

Proskauer Rose

Rainbow Media (IFC and
Sundance Channels)

Riverdale Country School

SAP

Skadden Arps, Slate, Meagher &
Flom, LLP

Société Génerale

SunGard

The Transition Network (TTN)

Velita

Thanks to the following partners who held special events for Bottomless Closet:

Bloggers Soiree
Braccalini and Parsons
The Carlisle Collection
Dyptique

Elie Tahari

Independent Handbag Designer Awards

NY Liberty

Time Warner Women’s Network

Velita

1
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Volunteerism (continued)

Here are examples of some of the special
events that have benefitted
Bottomless Closet:

M Elie Tahari has held several in store shopping
events. They combined their new season’s
preview with an accessories drive—all
attendees who brought a donation received
a 30 percent discount on any item they
purchased that evening.

B Time Warner Women’s Network hosted an
event sponsored by Real Simple for their
members at Saks Fifth Avenue. Bottomless
Closet was the beneficiary of a clothing drive
and we had the opportunity to connect with
potential new constituents and discuss how
they could get involved.

Our Volunteers Keep Learning—and Getting Better!

At Bottomless Closet there is always more to learn. To that end, we have offered our volunteers
additional training to enhance their skills and serve our clients even better. This curriculum is a direct
result of volunteer feedback and stems from a desire to provide the best possible service to our
clients. Some of the topics we have covered are advanced resume writing, addressing difficult
subject matters with clients and in-depth information sessions about the Bottomless Closet client
population. These were well received and we look forward to holding more in the coming year.

Bessemer Trust—Financial Services
Roberta Dougherty—Photography
Steffanie Levin—Graphic Design
Peggy Stinchfield—Graphic Design
Grace Park—Graphic Design

NY Lawyers for Public Interest—
Pro Bono Legal Clinic

Terrabyte Studios—Photography

Derek Warburton—Hair Stylists and Make-
up Artists



Client Demographics

Age

28%

31%

W under 21
20-29
34% 30-39
W 40-49
50 or Older
24%
Race

B African American
Hispanic
Caucasian

H Asian
Other

Education

B No High School Degree
High School or Equivalent
Some College or
Certificate Program

M College Degree or Higher

49%
Location
5 3000
2500 -
M Bronx 2000~
Brooklyn 1500
Manhattan 1000
B Queens
500
Staten Island
29% 0

1999-2000 01

Children Living in the Household

M Yes
No

52%

Marital Status

11%

M Single
Married
Separated
Divorced
Widowed

Receiving Public Assistance

M Yes
No

Clients Served 2680

1232 1268 1254
82

02 03 04 O5 06 07 08 09

2010
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*Bottomless Closet makes every effort to provide $5,000 - $g,ggg

an up to dgte and acc_urate Iistipg of our donors; Michele & Martin Cohen

we apologize for any inaccuracies. Credit Suisse Securities USA LLC
Cleveland H. Dodge Foundation, Inc.

$20,000+ Wilco Faessen

Iris & Richard Abrons Gensler

BNY Mellon Judith & Walter Hunt

The City of New York JC Penney Company Fund, Inc.

Laura & Michael Conigliaro Carol Joseph

Arlyn & Edward Gardner Ogilvy Mather Worldwide/Shelly Lazarus

Goldman Sachs Gives Macy's

High Water Women Susan Martin & Alan Belzer

Lambert Family Foundation Nationwide Mutual Insurance Company

Reva & Jon Wurtzburger Amy Klette Newman Foundation
Perri Peltz

$'|5 000 - $19 999 Margie & Richard Schneidman

J 3

Thomas D. & Denise Stern Family Foundation

Daily Susman & Phineas Lambert

The Alvin and Fanny B. Thalheimer Foundation, Inc.
The TJX Foundation, Inc.

Timothy & Michelle Barakett Foundation
Bessemer Trust Company
NYSE Euronext Foundation

Lralcey inObert I_DrL'J:zan dati Katie & Heath Watkin

elena Rubenstein Foundation Catherine M. Zadeh
Judy Zankel

$10,000 - $14,999

Louise Braver )

Cecily Carson $1,000 $_4,999

Con Edison Cherylyn & Chris Ahrens

Estee Lauder Companies Allshows, LLC
Anonymous

Andrea & Dan Hoinacki
Diane & Bill Kenney
Luise & Robert Kleinberg

J Aron Charitable Foundation, Inc.
Camilla Bergeron & Gus Davis

Limited Brands/Limited Brands Foundation Priscillla Bijur
Nickelodeon (MTV Networks) Valherle Bro(;Nn h | g
Sara & Joshua Slocum John R. and Dorothy D. Caples Fun

Marianne & John Castle
Patricia Cayne

Christine Chang

The Children's Place
Barbara & Bertram Cohn
Cathryn Collins

M. Thomas Conway
Corcoran Group Cares
Niamh Curry

Daffy's Foundation, Inc.

Jill Davis & Ed Conard
Jennie & Richard Descherer
The James and Judith K. Dimon Foundation
Themis Dimon

Marc Utay

14
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Cheryl & Blair Effron Barbara Madsen Smith women
Carol Einiger Nancy Solomon work
Virginia & George Elvin Marcy Syms

Nancy & Leonard Fink Chandler Tagliabue

Anne Ford Patsy & Jeff Tarr

Erica & Martin Frederick TD Charitable Foundation

Fried, Frank, Harris, Shriver & Jacobson Angela & Wade Thompson

Patrice Friedman Merryl & James Tisch

Anne Glenn Joy Ubina

GG Michelson Trust US Bank - Corporate Banking

Edythe & Mathew Gladstein Marcia Warner

Ruth Gottesman Diane Wohl

Ruby & Robert Hearn Women in Flavor & Fragrance Commerce, Inc.
Karen Heath Suzanne Wright

Dorothy Hom Leslie Yoo

Cathy Ann & Mark lger Anne & Brian Young

Kathleen Jordan

Pam Kaufman & Scott Drath
Mimi Klein

Julie &Jeremy Koster

Linda Lee

Steff & Geoffrey Levin

Janet & Gary Levy

Susan & Richard Mandell
Joanne & Norman Matthews
Neal Meltzer

Sue & Eugene Mercy

Emily Meschter

Pamela & Michael Miles
Minikes Charitable Foundation
Eileen & James Montague

The Moody's Foundation
Time, Inc.

Susan & Peter Nitze

Nancy & Morris Offit

People Style Watch/ In Style Magazine

Amy & Joseph Perella $500 = $999

Lisa Perry Pamela Ader

Tami Peter Sara Ames Meltzer

Lynn Povich & Stephen Shepard Ana Arsov

Kathleen Post Nicole Belmont

Arleen & Aaron Priest Renee Blatt

Carol Roaman Edna Burak

Deborah Roberts Sharon Casdin

The Edward John and Patricia Susan & Alexander Casdin
Rosenwald Foundation Kathryn Casparian

Allison & Neil Rubler Jennifer Chaiken

Sheri Sandler Dorothy & Stanley Clutton

Carol Saper Don Cogman

Ann-Caroline & Arnold Schraa Joan K. & Peter Cohn

Carol Schulweis Nancy Cohn

Elinor Seevak Lindsay & Neal Costello

Elizabeth & Robert Sheehan
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Donors (continued)

Betty Cotton Carla Solomon

Pamela Craig Amy & Jeff Tarr

Alisha Davis Judy & Warren Tenney
Roberta Dougherty & Sanford Teller Barbara & Donald Tober
Albert Erani Phyllis & Fred Werner
Shiva Farouki Margaret Floyd Williams
Lynn Feld Andrea Wobensmith
Donna Fontana Sheila & Joseph T. Yurcik
Sara Friedlander Jane Zimmerman
Marilyn Friedman & Thomas Bloch

Irina Gans

Jacqueline & Robert Garrett

Habib Ghawi

Virginia & Thomas Gibbs
Patricia & Bernard Goldstein
Adrienne Gordon

Tamara Gottstein

Irene Griffin

Angela Haines

Kristy & Robert Harteveldt
Cathy Heller

Carolyn Huggins

Valerie Hyman

Brenda & Howard Johnson
Barbara Jonas

Jones Apparel Group
Jones, Little & Co CPA's, LLP
Stephen Judson

Martha Kellner

Clay Kirk

Laura & Anthony Klarman $250 - $499
Leisure Pass North America, LLC Robin Klehr Avia
Gina & Robert Levine Vivian Bernstein
Farah Love

Anne Blackman

Susan Braden

Susan Bram

Annemarie Bray
Bridgewater Advisors Inc.
Bonnie Cantor

Cherrise Cederqvist

Barbara & Robert Mann
Ellen & James Marcusl
Ann Moore

Jane Overman

Judith Parnes

Isabella Rayburn

Liz Rees i i
. . . Phyllis Cherebin
Regent Atlantic Capital Fund Community Anxrlwe Cifu
Foundation of NJ , o Citizens’ Committee for Children of New York, Inc.
Research Foundation of The City University Audrey & Jarrod Cohen
of New York

Liane Curtis & James Slocum

Joan Davidson

Janet Davis

Diane Diamondstein & David Garelik

The Riverside Church in the City of New York
Doris Saranga
Charles Schwab Foundation

|F_2inok|18 SiChelr Susanne Emmerich
uth Siege Carol Essert

Adria.nnel& Willigm Silver Diana & Richard Feldman
Natalie Silverstein

Louise Skinner
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Lesley Fishman

Liz Fitzwater

Helen Freedman

Susan & Peter Friedman
Audrey Friedner

Judith Garson & Steven Rappaport

Sydnie & Herbert Geismar
Leslie Godridge
Cassandra Greene

Gail Hammer

Barbara & Mark Handler
Health Plus PHSP, Inc.
Caroline Hines

Fred Hochberg & Tom Healy
Margot & Stephen Holland
Patricia Holzman

Mary & Stephen Hunt
Harriet Inselbuch

Johnson & Family Foundation
Rita Kashner

Susan & Michael Katzke
Anthony Kendall

Edna Kissmann

Toby Koren

Sharon & Lewis Korman
Linda Larkin

Debra Lehrman

Susan Lichter

Joan & David Lieberman
Carolyn McCandless
Christine McNulty

Susan Magovern

Robert Mai

Katerina Manglis

Lorraine Mann

Lisa Messinger & Aaron Panken

Susan Monk & Edward Henry
Barbara Munves

Susan Muscott-Drucker
Melissa Nook

Elizabeth Norton

Terry Nowak

Loretta & David Nugent
Sandy & Stephen Perlbinder
Jerilyn & Brian Perman
Betty Pforzheimer

Joan Picket

Ronnie Planalp

Robyn Polansky

Sylvia & David Posner
Nancy & Charles Posternak
Joan & Richard Raines
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Serpil & William Rosenfeld women
Pam Ross work
Valerie Salembier

Joan Sarnoff

Ellen Schecter & James Altman
Sophie Scheidecker

Anne & Howard Schneider
Marcie Setlow

Mary Ann & Arthur Siskind
Sharon & Rob Slocum

Ellen Sosnow

Ruth & Harvey Spear

Peggy Stinchfield

Jeanne & Bryan Stirrat

Andrea Stone-Forbes

Ursula Strauss

Anne Strianese

Gail Stunning

Nancy Sullivan

Alan Swerdloff

Harry Traulsen

Paul Tsigrikes

United Way of New York City
Upper Manhattan Empowerment Zone
Barbara Uzielli

Deborah Weiner

Yocheved Weinfeld

Ty Williams

Michele Wolkoff

Sandra & Christopher Wright
Judy & Richard Wyman
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Board of Directors (as of March 2011)

Diane Kenney Barbara Madsen Smith Arlyn S. Gardner Iris Abrons Tami Peter
President Chair Senior Vice President Vice President Treasurer

Judith T. Hunt Reva Wurtzburger Sheila Lambert Priscilla Bijur Christine Chang
Secretary Chair Emeriti Chair Emeriti

Carolyn Huggins Kathleen Jordan

B Special thanks to Francis
Hills Photography/Figjam
Portraiture for these Board
photos.
www.figjamportraiture.com

Pam Kaufman Luise Kleinberg Sara T. Slocum Katherine Elvin Watkin
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Left to Right:

Lakiesha Johnson, Client Services Coordinator

Jessica Land, Director of Volunteerism and Partnerships
Patrycja Warda, Program Director

Gineyda Diaz, Operations Director

Susan Monk, Program Associate

Kristina Semos, Bookkeeper Kendall Farrell, Executive Director

Special Thanks:
Layout and Design: Peggy Stinchfield
Photography: Roberta Dougherty,
Michael Priest, and Terrabyte Studios
Editing: Barbara Madsen Smith,
Sara Slocum, Roberta Dougherty,
Gineyda Diaz
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BOTTOMLESS CLOSET

15 Penn Plaza

at The Hotel Pennsylvania

Level B, Suite 40
New York, NY 10001

p. 212.563.2499
f. 212.563.2461

www.bottomlessclosetnyc.org




